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DOOR-TO-DOOR TAKES CENTER STAGE

Preparations for our D2D campaign, one of the largest and most important
components of our GOTV efforts, are now in full swing, with D2D outreach set to begin
tomorrow, marking a crucial new phase in our campaign as we enter the final week
before Election Day. Training sessions took place at selected locations across Arab
society, equipping local coordinators and canvassers with the knowledge, tools, and
practical skills needed for the intensive final week of campaigning.

Building on more than seven years of experience in coordinating large-scale voter
outreach campaigns, ACAP and Qadaya are drawing on the lessons, established
networks, and field experience developed through previous election cycles. Drawing
on these foundations, we have continued to strengthen local coordination and refine

the field operations that will guide this year's campaign.
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LOCAL VOICES.
SHARED
CONVERSATIONS.
COLLECTIVE ACTION.
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based model. Our canvassers
will be working in their own towns
and neighborhoods, drawing on
their knowledge of the people
and places around them

With  preparations continuing
across localities, our teams are
getting ready to turn weeks of
planning and training into action
on the ground.

Starting tomorrow, our
canvassers  will have their
phones in hand and take to the
streets of their towns and
neighborhoods, knocking on
doors, starting conversations,
and connecting with residents
one household at a time.
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Building on our experience from
previous election cycles, this year’s
campaign will bring together 38 local
coordinators and 800 canvassers
across 35 Arab localities, with the
goal of reaching at least 160,000
households in the final days before
the elections.

o 38 local coordinators

8 o 0 canvassers

3 5 Arab localities




Our D2D training process is unfolding across
localities, with local coordinators receiving
practical training and, in turn, training
canvassers in their respective communities.
Through a combination of practical exercises,
group discussions, and hands-on preparation,
the process is progressing in parallel across
different locations, with 600 canvassers
already trained.

The sessions focus on developing a shared
approach to community outreach,
strengthening communication  skills, and
preparing participants to navigate the different
questions, concerns, and perspectives they
may encounter when speaking with the pubilic.
Beyond the practical tools, the trainings also
provide an opportunity for coordinators from
different localities to exchange experiences,
learn from one another, and build a common
understanding of the work ahead.

With each session, another important part of
the campaign's field infrastructure takes
shape, bringing our teams closer to the launch
of the D2D campaign tomorrow, on October
20th.
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Another new campaign flyer has been developed for
distribution during field activities. Canvassers will use it
to initiate conversations with residents and encourage
electoral participation.

Our People Deserve a Life of
Dignity!

IT DEPENDS ON YOUR VOTE!

To our families and communities,
To the people of our society, men
and women alike, across the
Galilee, the Triangle, the Negey,
and the coastal cities.

On Tuesday, October 27th, the
moment of truth is upon us. It is in
times like these that our courage
and convictions are put to the
test.

Every election matters, because
the stakes are high and the
challenges are immense. But as
the poet once said:

“Great achievements come to
those with great determination,
and noble deeds come from
those of noble character.”

On October 27th, we will rise to the
occasion with determination and
resolve. You are people of
generosity and dignity, and our
people deserve your support and
your vote. That is the very least we
can do!

IT DEPENDS ON YOUR VOTE!

On October 27th, our voices must
be heard.
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IT'S RIDING ON YOUR
VOTE ON OCTOBER 27TH

Why?

e These are decisive elections.

e Every vote matters.

e More votes mean stronger —
representation.

e We can change the rules of
the political game if we all
vote.
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WHAT COULD HAPPEN IF WE
VOTE?

e 60% - 15 seats
e 70% — 19 seats —
e 80% - 22 seats

IT'S RIDING ON YOUR VOTE ON
OCTOBER 27th.

Another new campaign flyer developed for distribution during
field activities. These campaign materials highlight the
importance of every vote and the potential impact of increased
electoral participation, providing canvassers with additional tools
for conversations with residents.
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As Election Day rapidly approaches, the
Atmosphere Campaign continues to
intensify, with local youth teams
organizing activities across Arab towns
and communities, maintaining a visible

presence in public spaces, and engaging

residents directly. From distributing 26 ,.IOO 22 ,200
campaign materials and collecting voter fliers distributed car fresheners
pledges to organizing activities in busy distributed

streets and gathering places, young
activists continue bringing the campaign

into everyday community life. %

In the final days leading up to the
elections, our activities will increase
further in frequency and intensity, with

local teams qexpar?/ding their ou¥reach IO’I?OO 3t2to
and making a final push to encourage S R
voter participation on October 27.
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STAYTU“E.! for more updates from the field as we enter the final week before Election Day.
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